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Shelves React to Customers

Embedded sensors trigger screens with product data

By Anne Downes

HiLLsBoro, ORE. — MTI created two
of its latest products to react when
customers interact with displays.
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a presentation with Jason Goldberg, MTI “Smart Shelves

in-depth product
information on a
video screen. When another product
is picked up, different product infor-
mation appears. Smart Shelves work
with packaged products that sit on
the display shelves, as opposed to
tethered display samples.

Light Rings are embedded in
MTTI’s Freedom LP displays and sur-

and Light Rings

advance a display’s

interactivity,” says Jason Goldberg,
MTT’s vice president of marketing.

» To learn more, circle 2

MTI uses Smart Shelves to trigger product infor-
mation on a screen when items on a shelf are
picked up by a customer.
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